
Your brand…
Exis�ng 
smell?

External factors 
affec�ng 

olfac�ve image
Should it 

have a smell?
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What is scent?
• Scent comes from the La�n word 

of sen�re which means “to feel”
• Human species detect scent as a 

warning mechanism.
• Scent is used to communicate
• The first use of Scent in western 

world was created by the Medici’s 
to cover up the smell of leather 
produc�on
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Fragrance Concentra�on
in hydroalcoholic solu�ons

Classifica�on Concentra�on Long Las�ngness Characteris�cs

Parfum 15 – 30% > 7 hours The highest and most luxurious form in 
terms of fragrance value. Apply 1-2 
drops on wrist or another pulse point is 
enough.

Eau de Parfum
(Parfum Toile�e)

10 – 15% 5-7 hours Similar as Parfum but more economical. 
Apply 2-3 sprays to the body.

Eau de Toile�e 5 – 10% 3-4 hours Less concentrated and most suitable for 
office environment and new fragrance 
wearers. Spray as you wish.

Eau de Cologne 3 – 5% 1-2 hours Low concentra�on. Suitable for sports 
ac�vi�es or a�er sports to revitalize. 
Spray as you wish.

Body Mist/
Spray / Splash

1 – 3% < 1 hour Very low concentra�on. Suitable for 
mass market. Spray as you wish.
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The first impression. The opening of the 
fragrance. Usually light and small molecules 
that evaporate quickly. Example: citrus, 
green, some fruity notes.

The main sec�on of the fragrance, that 
comes out just prior to top notes 
dissipa�on. Usually floral, spicy, 
herbaceous notes.

Also called the fixa�ves, these give the 
fragrance it’s depth and longlas�ngness. 
Typically woods, musks, animalic, and 
resinuous components.

Top 
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Heart
Body

Base 
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FRAGRANCE STRUCTURE

0 to 10 minutes

2 to 4 hours

More than 4 hours

dew.



Does scent work?
Nike study →  84% increase of willing 
to buy and pay USD12.33 more

Toyota study → 52% reduc�on in clerical error 
in office environment

Casinos → 53% increase in slot machine 
revenue
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• Retail
40% more �me spent by 
customers

• New product introduc�on
17 to 21% recall rate with scent 
introduc�on (40% increase)

Does scent work?
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How do we remember our senses?
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Scent and Emo�ons
• 75% of our 

emo�ons is smell 
related

• 85% will feel 
nostalgic feelings 
with the right 
scent
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Which scent to choose?
• Will anything work?

• Design, Design, Design
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Retail
• Signature scent

• Goal 
 Increase traffic
 Increase �me spent by customers
 Improve percep�on of quality
 Increase brand recogni�on and recall
 Create brand loyalty
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Medical Clinics / Hospitals
• Goal 
 Decrease anxiety
 Decrease stress
 Decrease 

claustrophobia
 Improve percep�on of 

wai�ng �me
 Less complaints
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Hotels
Goal
Welcome guests with a 

pleasant atmosphere to 
improve guests impression 
upon arrival

 Improve percep�on of check-
in wai�ng �me

 Increase guest sa�sfac�on
 Sell products that guests can 

take home to remind them of 
their good experience

 Eliminate malodours
(cigare�e smoke, mildew, 
renova�on smells)
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Offices / Lobbies / Public Spaces
Goal
 Improve percep�on of 

temperature (cooler) to 
save on electricity

 Improve focus, crea�vity
Reduce stress
Eliminate bad odors (i.e. 

from grease trap rooms, 
carparks, refuse area, 
pantry)

dew.



dew.



dew.



dew.



dew.



dew.



dew.


